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bluedotliving

Your go-to sustainability-focused media network connecting readers with stories, guides,
and resources that help them make greener choices in their daily lives.

National Subscribers National + Local
Website Newsletters

Magazine
Publications

150K+ 9

Pageviews
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759% Bachelor’s Degree or higher level of education

$$ Bluedot Living readers encompass all income levels

609% Have recommended Bluedot Living to friends and family

859 Feel sustainability is important to their day-to-day life

709% Of Bluedot Living readers shop local first

30%

Have Taken Action Female Readership
Based on Newsletters vs 20% Male

"A significant shift in consumer behavior 8 5 O/
showed that 34% of global consumers were O
willing to pay more for sustainable

products, with price premiums ranging up
to 25% for these goods.” - BusinessWire

lllustration by Elissa Turnbull




v MARKET STATS

10%

Impact of ESG on
Business Performance:
Companies that
incorporate
environmental, social,
and governance (ESG)
priorities into their
growth strategies are
twice as likely to
generate a 10% increase
in revenue compared to
their peers.
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Consumer Willingness to
Pay for Sustainability:
55% of global
consumers are willing to
pay more for products
or brands that work to
Improve society and the
environment, despite
the rising cost of living.
This demonstrates a
strong market for
sustainable products

Increase in Eco-Friendly
Consumer Behavior:
There has been a
noticeable increase in
sustainable consumer
behaviors since 2021. For
instance, 68% of people
now use their own
shopping bags, and 59%
recycle regularly

Growing Concern About
Climate Change: In
2023, 64% of global
consumers expressed
concern about climate
change, with many
consumers actively
seeking ways to reduce
their environmental
iImpact through their
purchasing decisions

80%

Popularity of Local and
Sustainable Goods: 80%
of consumers are
willing to pay more for
locally produced goods,
driven by a desire to
lower their carbon
footprint and support
local economies




¥ GET IN TOUCH

Join the Bluedot Living
Community of Advertisers
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REMAIN
NANTUCKET F ISLAND

CONTACT
ADVERTISING
SALES

To place an order or

discuss your advertising
goals, send us an email at:
adsales@bluedotliving.com

or Visit:
bluedotliving.com/advertise
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Newsletter Advertising Opportunities
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Magazine and Print Advertising Opportunities


















